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SYNOPSIS

The paper reviews the work done over the past 10 years by ESOMAR leading up to the launch of
the recommended procedure.

1. Warking party chaired by Nils Rohme from 1980 to 1986

- Work confined to Europe

- Object was not to replace existing systems but to add a set of standard questions to
facilitate cross border comparisons

- Only limited success achieved

2. New Working Party chaired by Yves Marbeau set up in 1988

- Interest in project re-vitalised by move to 1992 Common Market

- European Commission involved

- Object now more ambitious and is to devise a set of questions which will replace existing
systams to both harmonise and standardise procedures across Europe

- Revised system virtually complete and due to be launched September 1990

The paper then goes on to describa briefly how the ESOMAR system works; exactly what questions
have to be asked and how the data are analysed. A detailed treatment is given to the central
probtem of devising a standard system of socio-economic classification of respondents. A descrip-
tion is also given of how other segmentation procedures such as Sagacity could be adapted to
work from the new ESOMAR demographics system.

So far ESOMAR'’s work has centred on Waestern Europe but interest has arisen in other parts of
the world, for example:-

() Global Marketing Committee of the American Marketing Association. They are inter-
ested In harmonising demographics in both product and media surveys around the
world in the interests of the truly multinational marketing companies.

(i) The Middle East Research Forum (MERF) has begun work on the problem of devising
a set of demographic questions which can be used throughout the Arab world.

(i)  The Indian Market Research Society is working on the problem of standardising
demographics across the Indian sub-continent wherethey have many similar probiems
to those experienced in Europe in terms of a muititude of languages and cuitures.

The paper ends with a brief discussion of the future prospects for the international standardisation
of demographics:-

(a) In Europe

{b) Across the Developed World
() Worldwide to inctude the Developing Nations
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There is nothing new about the concept of standardisation of measurement systems in Europe.
Napoleon tock Europe along way along this route nearly 200 years ago and ever since then there
has been continuous pressure to standardise many aspects of business and everyday activities.
The list is very long indeed and includes such things as a standard track width for railways; a
standard voltage for domestic electricity supplies; standard paper sizes in typing and printing - and
so on. In recent year the growing momentum of the move towards a true economic unicn in
Western Europe has added a great deal of impetus to this trend. Perhaps those of us brought up
in Great Britain are more conscious of this than those from elsewhere in Europe - mainly because
Great Britain had farther to travel to catch up with the rest of Europe. The move to decimal currency
in Britain occurred within the last twenty years and the translation to the metric measurement system
has yet to be completed.

Given that market research is a relatively new business activity, and given that it developed a strong
international presence in Europe soon after the end of the second World War, it is perhaps
surprising that at least within Europe we did not develop any standardised or harmonised systems
of research from the very beginning. Even though ESOMAR provided a framework for exchangs
and consultation at an internaticnal levet from the earllest days after the war, it was still the norm
for researchers in individual countries to develop their own systems for sampling, questionnaire
design and respandent classification. From the eartiest time there were multi-national marketing
organisations and international research agencies supplying data to clients from many different
markets. However, despite these factors the dominant trend was towards the development of
research systems designed to reflect and take account of the national idiosyncrasies of each of
the countries in Western Europe.

In the last few years this situation has begun to change. Research suppliers have become more
international in their outiook and research buyers have cartainly become far more concerned with
the comparability of data between markets than was formerly the case.

The situation in relation to press readership in many ways reflects the trends in market research
in general. In Europe, press readership surveys have been funded and developed primarily by media
owners who require data to heip sell advertising space in magazines and newspapers selling aimost
entirely within national boundaries. The number of truly international press titles circulating in Europe
has been quite small in comparison with the number of titles within national boundaries. Surveys
are conducted around Europe on a regular basis to provide truly comparable data for these titles
but the impact of these surveys on the general trend In readership research has been guite small.

For many years, the organisers of the individual natlonal readership surveys in Europe have met
ance a year to compare notes and report experiments they have conducted in individual countries.
This has sometimes resulted in ideas adopted in one country being tried out in another. Despite
this the actual degrees of harmonisation or standardisation achieved has been slight. If the
harmonisation of readership surveys is a desirable goal, there are a number of severe obstacles
to be overcome. Perhaps the most important of these is the actual definition of a reader and the
guestion sequence that is used in each survey. Harmonisation of the readership guestions
themselves will not be easlly achieved and it can be argued that until you can achieve that, there
is little point in tinkering with the surveys in an attempt to bring them closer into line on other issues
such as sampling procedures and demographics. However, ESOMAR took the view some years
ago that the concept of harmonisation is a sound one and, even though full standardisation of
research techniques may never be feasible, we should still take what steps we can to mova in that
direction.

ESOMAR's interest in harmonisation of research procedures across Europe dates back to 1980
when a working party was set up under the chairmanship of Niis Rohme of the OBSERVA research

agency in Copenhagen. At that time, the prime aim of the working party was to attempt tc introduce
a standard form of demographics which could be used by clients commissioning multi-country
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surveys across Europe so that results would be more directly comparable from one country to
another.

A great deai of work was done over the next five or six years and progress reports were produced
including draft questionnaires which were felt to be capable of being appiied in most European
countries. After 1586 the work virtually ceased and was then revitalised by the gathering momentum
brought about by the move towards the new Europe in 1892. At that stage it appeared that the
number of ciients who would be Interested in being able to use standard research formats across
Europe would increase considerably and we also found that the authorities in Brussels had a keen
interest in the development of any aspects of business which helped towards the harmonisation
of business practices throughout the Community.

In 1988 Yves Marbeau was appointed as the Chairman and a new working party was set up with
representatives from France, The Netherlands, Great Britain, Germany and, most importantly, from
the European Community itself. Over the next two years this working party progressed the project
to the stage where they were able to draw up a recommended questionnaire which is believed to
be practical and capabie of being used in every Western Europe country. It covers fifteen major
areas which are normally included in most questionnaire classification sections such as age, number
of people in the household, number of children under 15 and so on. It has been translated into
three major European languages - English, French and German. All ESOMAR members have
received copies (Chart 1).

For some of the topics covered in the standard version of the questionnaire it was relatively easy
to reach agreement. For example, there was not a great deal of argument about how one might
code respondents’ sex. But on most issues there were considerable variations from country to
country (for instance, the definition of a child varies from one part of Europe to another) and each
one was subject to considerable discussion and some compromise before a finai version could
be agreed. In other cases, such as recording respondents’ age, one of the difficulties was that the
age groups into which respondents are coded vary considerably. The solution to this particular
problem was to recommend that respondents’ actual ages should be recorded as two digit numbers
so that, at the analysis stage, age groups can be specified according to the interest of the data
user. Although most all the issues required a considerable amount of discussion, the major
stumbling biock was how to record Information which would permit respondents to be classified
according to some kind of social grading system.

Social class grading of respondents is most commonly used in the United Kingdom and is a
standard form of analysis on almost all consurmer research surveys. in other countries social class
as the British know It is not used at all although classifications according to occupation or income
levels are usad. Much of the work put into this project was concerned with devising a series of
questions which would record sufficient detall about respondents’ or main income eamers’
occupations to permit social class to be coded in a way which would be comprehensible and
useable in every European country, even though it may not conform precisely to what is the current
practice in any one country.

Chart 2 shows how the ESOMAR classification system of occupations for main income earners
in household works and the specific occupation groups into which respondents are coded. Another
question in the standard classification section relates to the age at which the respondent completed
full-time education, including whether or not they attended a university. it Is through a combination
of current occupation and education level that a system has been devised which permits a
classification of respondents to be made Into socio-economic groups anywhere in Europe.

Chart 3 shows an example of the application of the ESOMAR system to a survey conducted in Spain
where results were analysed from a study involving interviews with a total sample of 10,000 adults.
The chart shows the allocation of respondents to a sixty-cell matrix crossing five education levels
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with twelve different occupational grades. The actual number shown in the chart relates to the
number of respondents per 1,000 interviewed. After this allocation to the sixty-cell matrix had been
made it was possible to examine each cell and to assess how people in that particular cell wouid
normally have been classified according to the social class coding system commonly used in market
research in Spain. This was done across all of the cells included in the study and it was then
possible to add together cells containing respondents who would normally be classified as A, B,
C or D and arrive at a profile, {also shown on the chart), which indicated that 8% of respondents
were in social class AB, 23% in social class C and 42% in social class D. The remaining 27% were
classified as social class E and are akin to respondents who would be classified as E in the United
Kingdom such as those unemployed or retired and living on a State Pension,

The point about this particular analysis was that not only did it illustrate how respondents could
be classified successfully according to the ESOMAR occupation coding system, but it also allowed
respondents In the sixty-cell matrix to be combined together in a manner which closely matched
the system of socic-economic grading commonly used and understood in Spain,

Similar experiments have been conducted in other countries and there seems no real difficulty in
correiating the ESOMAR system with those commonly in use across Europe. This means that if
the ESOMAR system is used in every country one can analyse the results in a variety of ways
according to one's preference. For example, it would be possible to reproduce a social class profile
akin to that which is commonly used at present in the country in question. Alternatively it would
be possible to specify a classification system which would then be applied right across Europe.
This could resuit in the number of AB respondents, for exampie, varying from, say, 8% in Spain
to 15% in France to, perhaps, 20% in Germany, but one would have the advantage that in every
country, although the propertion of ABs might vary, one would know precisely how they are defined
in terms of occupation and education level. Or again, it would be possible to set a standard such
that one might decide to delineate the top 10% in every country, regardiess of their actual status
in terms of occupation and education.

The important aspect of the system is its flexibiiity. Because respondents are analysed into a matrix
of accupations crossed with education, the result is that one can achieve a variety of profiles of
the population according to one’s wishes from the same survey results. An international marketing
company wishing to compare results from a five-country survey, where initially the resuits are
analysed according to social class profiles familiar to people working in that country, will be abile
to re-analyse the study using some other definition of social class which is common to every country
covered in the survey.

Apart from the problem of finding a standard system of social grading which can be used across
Europe, another issue that the working party has addressed has been concerned with providing
some indication of economic wealth. In some countries questions are asked about respondents’
incoma and when this data can be obtained, it directly answers the question. However, as Chart
4 shows it is a common experience that many respondents refuse to divuige either their own or
their household income and in most countries the percentage of refusals is directly correlated with
the level of income of the respondents - AB’s have a much higher refusal rate for this question than
DE's.

One possible solution to this problem is to examine whether or not there are indicators of economic
status which can be dertved from the ownership of durables, or a specific number of durables. A
consider amount of work on this point has been done through data supplied by Europanel' for
Great Britain.

Le Europanel is the co-ordinating body for the main consumer panel companies in Europe such as
AGB (UK): GFK (Germany): SECODIP (France): DYMPANEL (Spain): etc.
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These data showed that ownership of consumer durabies varies considerably from one country
to another. For example, in Chart § it can be seen that across five major markets in Europe the
number of households that have at least one car ranges from as little as 64% in one country to
83% in another, with all others falling within this range.

From this initial list of 24 durables, further analysis was done using a candidate list of 15, refined
at a later stage to a list of just eight. The work done so far has suggested that the number of
durables owned out of the list of eight correiates quite well with household income. For instance,
of the eight durables listed, those who possess any two of them are at a level of economic wealth
which is rather below those who possess any three of them which in turn is below those who
possess any four of them and so on. A simple scoring system for each respondent’s household
according to the total number of durables owned from the list shown can then be used to allocate
respondents to different economic groups as desired by the data user.

The aim in this work has been to find a limited number of durables which are common to all
countries in Europe and where the numbers owned does in fact correiate with other data showing
the economic weaith of the family unit. It is believed that the list of ten that is now included in the
standard questionnaire will work well across Europe, although further examples are required where
it has been utilised and resuits analysed against other information to help validate the
recommendation.

Much of the work done by the working party has been concerned with devising a questionnaire
which will permit analyses to be carried out in a standard form across Europe, and which is
understandable to research users in every country. Inevitably a lot of this work is related to
commonty used variables, such as socio-economic status, but the committee is also mindfui of
the fact that survey research is often analysed In other ways and attempts have been made to see
to what extent data collected using the ESOMAR classification system is adequate to permit
respondents to be allocated or segmented according to other commonly used systems. For
example, the Sagacity life-cycle segmentation system introduced originally by Research Services
Limited and based on classification data collected on the National Readership Survey in Great Britain
has been replicated in a survey conducted In italy where the definition of each group within the
life-cycle is slightly different from the original. The outcome is very similar and would provide a
perfectly acceptable and useable form of analysis for this particular system of respondent
segmentation {Charts 6 & 7).

Experiments have now been conducted in Britain, Germany, Italy, Spain and France using the
ESOMAR harmonised classification system. Further work is required to permit minor adjustments
to be made so that the system can be further refined, but we are now at a stage where we feel
that the system can be publicised and launched across Europe with as many organisations as
possible belng persuaded to use it. In promoting the system there are four target groups who are
particularly important to us. The first, and most obvious, are muiti-national advertisers who for many
years have shown an interest In obtaining research information in different markets which is more
directly comparable than is possibie today. If such major research buyers can be persuaded to
specify in their research contract briefs that they wish the results to be capable of analysis according
to the ESOMAR systern, then research agencles will begin to apply it and it will gain currency in
the market place. Following a presentation to senior management, a decision has been made by
Procter & Gamble to experiment with the ESOMAR system on a number of surveys planned in a
variety of different countries. Provided the experiments are satisfactory, the plan is then to introduce
the system as standard practice on all surveys commissioned by Procter & Gambile. In addition
ESOMAR Is funding a series of presentations to be made by Yves Marbeau (Chairman of the
ESOMAR Working Party) around Europe to a target list of key companies witha view to persuading
them to adopt a similar policy.
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Another positive development has been the recent decision by the European Association of
Advertising Agencies (EAAA) to recommend to all their members across Europe that they should
specify the ESOMAR classification system on all surveys they commission.

The second important target group are the international research agency chains and groups such
as Research International, INRA, Galup, Europanel, etc. All of these crganisations provide multi-
country research data to their customers and very often are able to supply data analysed to a
common format. We hope to persuade them to adopt the ESOMAR classification system so that
there will be a true harmonisation of research procedures across the whole of Europe.

A third important target group are the media research surveys (especially the press readership
surveys) conducted in all major European countries. Harmonisation of demographics is important
to any advertiser or advertising agency wishing to plan advertising across Europe. In addition, it
is the case that in almost every country the national readership surveys provide important basic
marketing research information commonly used by other research suppliers in setting quotas or
in measuring the accuracy of surveys conducted on an ad-hoc basis for their clients. If suppiiers
of the standard industry readership surveys in Europe can be persuaded to adopt the ESOMAR
system, then it wiill undoubtedly begin to percolate through to the whole of the research industry
as time goes by. Of course at this stage, no one is suggesting that the current national readership
surveys should drop their existing classification systems and switch straight to the ESOMAR version.
All that we wish tc achieve is that where there are topics on the standard ESOMAR questionnaire
which are not being covered within any one country then these items should be included in future
surveys. Results could then continue to be analysed according to the standards to which people
have become accustomed, but at the same time further analysis couid be provided according to
the ESOMAR system.

A fourth target group is the European Community itself. For some time officials in Brusseis have
been showing a considerable interest in the work being done by ESOMAR towards the production
of a standard classification system in market research. The European Community is an important
buyer of research In its own right and publishes some of the resuits. One step we hope 1o be able
to achieve is to persuade the European Community to incorporate the ESOMAR classification
system into their specifications for all survey research they commission.

Through ail of these approaches we anticipate that over the next two or three years, the system
will gain currency and a great deal more data will be available from which minor improvements
to the content or wording can be made. If that is achieved successfully, then we hope to be able
to move to a stage where the ESOMAR ciassification system becomes the norm used by all
research agencies in every country in Europe.

Our ambition extends even further, since in other parts of the world similar problems exist. In India,
for example, there Is a great deal of variation in the way research is conducted from one region
to another and a working party has been in existence for the last year or two looking at ways in
which a standardised system may be introduced there. In the Middle East, a group of research
buyers called the Middie East Research Forum who commission a great deal of research across
the whole of the region, have found that research practice varies from one country to another and
they have established a working party to see if it is possible to standardise and harmonise
classification systems in use throughout the Middle East. The American Marketing Association has
a sub-committee representing the interests of multi-national corporations who are very concerned
to sea a greater degree of harmonisation and standardisation of demographic classification systems
right around the world.

Whether or not the ESOMAR system will prove to be sufficiently robust to meet all of these demands
remains to be sesn. We have completed more work and moved further forward across Europe to
our stated aim than has been achieved elsewhere and if we can successfully move towards the
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adoption of the ESCMAR systermn over the course of the next few years, then there must be a
genuine prospect that a closer standardisation of research practices and procedures will be
achievable throughout the developed world in the years ahead.

References:-

"Harmonising Demaographics: Can We Afford Not To?", ESOMAR - August 1989
"Getting Ready for Single European Sample Surveys", ESOMAR - June 1990
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ESOMAR WORKING PARTY ON "HARMONISATION OF DEMOGRAPHICS®

RECOMMENDED QUESTIONNAIRE

(1990)

ESOMAR
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separated/divorced/widowed

- Any time after that, did you...

resume genaral education at a
later stage in your life 7

ves(» 9.9 nNoO Eb

‘ake_rqygf&prenticeshlpi;grgmn-

!t.ona. tr ng for vour j
YES{ ) a.9 NO [P aq.10

- How many months did
{further education/prof.
training) last in total 7

our ...

n

I A

- At present, are you...?

(9a
» salfi-amployed g"”“
q1iB

e in 2 paid employment

* temporarily not working ga

* retired 8

* not working / responaible for
ordinary shopplngl and Jookin
after the home (E13)} [ pq13
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CHART 2
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“ADAPTATION OF THE ESOMAR MATRIX IN SPAIN BY

= DISTRIBUTION OF POPULATION IN A 60 CELL A
s SOCIAL CLASS SCALE BASED ON MULTIPLE OV

(SOURCE: DATA FROM 5 MERGED OMNIBUS ||
CARRIED OUT BETWEEN FEB. & OCT. 1983, INCIDENCE OF
TOTAL SAMPLE = 10,000 ADULTS (ASKED . —

ABOUT THE MAIN INCOME EARNER).

| | |
oss EB: mo MGMT
. Ez'ea- 1 PHOFESSIONALS._
o E8 ; OTHER OFF. wxns ’
o E9 ; BUSINESS/6- -
® E11: N-OFF. WKS/N- MAN.
¢ E12 ; FARMERS |
. ElO._:__@UNEMPLOYED

® E13 ; RETIRED

14

.....
-----

114
cccccccccccccc
..............
...................

...........
...................
..........

» E14 : N-OFF, wnxsmm. — = {
— S e == — (——=1 — ]
EDUCATION E1 | E4 [OFY, 4 E8 | E9 | E1t|E12 |E10|E13|E14
NO EDUC./NOEXAM. | Cc |c |c |D |D |D |D|D|D |E|E |E
TILL 14-15/PRIMARY | B [ c | c|c|lciclpliplc D |D | E
TILL 16-19/SECOND. |A |B |B|C | C|C|C|C|C |D | D | D
OVER 19/TECHN. AlalB|B|clclc|clc|c|c|D
UNIVERSITY DEGREE| A [A |A |B|B|B|B|Cc|c|clc|cC
\ (

674



THE "D.K./N.A." RATES TO THE WUE

HOUSEHOLD INCOME, IN EUROP!
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FUTURE PAN-EUROPEAN ECONOMIC STATUS S(

THE FIRST 24 PRODUCTS CONSIDEREI
PENETRATION RANGES IN 6 MAJOR G(

SOURCE: EUROPANEL DATA (*EOACD’ 1989) IN GB/FRANCE/GERMANY /I
LOWEST / HIGHEST HOUSEHOLD

PRODUCTS 0 20 40 '.0
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0 20 40 60
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WERE ONLY THE FACT OF ONE COUNTRY (EG: GB). WITH BALANCING EFFECT 8i
4

Y. M. - APRIL 1990
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"SAGACITY” AS DEVELOPPED IN THE UK.
A LIFE-CYCLE/INCOME/SOCIAL GRADE C

lllllllllllllllllllll
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‘‘‘‘‘‘ I FAMIL)
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ANY CHILD 0-20 —
IN HOUSEHOLD S—
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HIGH = | gerren.
. —
NO L
— POST-FA
———

SOURCE: RSL "SAGACITY' BOOKLET, 1981.
BASED ON DATA FROM NATIONAL READERSHIP SURVEY 1980.

HIGH/LOW INCOME: DIFFERENT CUTTING-POINTS BY SOCIAL GRADES.
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APPLICATION OF "SAGACITY” IN ITALY, ISl
LIFE-CYCLE & INCOME CLASSIFICATION i

aaaaaaaaaa

HEAD OF HOUSEHOLD/ OCCUPATION ?
RESP. FOR PURCHASES 7 gt
. )
AGE GO -

YES

‘14*31 PRE
P, il
(LNO )=
CYES —
L ¥
YES ) > | F

RE
{+) HIGH/LOW INCOME: OVER/UNDER LIT. 1,850,000/MONTH. :
SOURCE: "ISPI PRESS 88/2° SURVEY, REPORTED APRI| 1989.
SAMPLE OF 24,540 "ADULTS" 14+ (UNIVERSE =« 47 MI0S)
e — e o —— - .,________--—,_l T e M e A e o _.—....,_——( —_———
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